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Most people know me as "Misbah,” not because it's my father's name, but because | like to think
I light up roads, cities, and even planets with my own kind of lamps: my ideas and creativity.
On another note, some people associate the name with Interestingly, many people don't even
know my actual first name is Mohammed!

| was born, raised, and educated in Riyadh, where my journey into design and creativity began.

| work as a Creative Director, Brand Manager, and Content Creator, with over 10 years of
experience in brand building, creative strategy, and visual identity. For me, it goes beyond
designing a logo or creating something visually appealing. It's about building an idea and a
strategy that stay in people’s minds, extend throughout an organization, create a sense of
belonging, align its vision, and preserve the brand’s character over time.

| have extensive experience in the luxury automotive world, a field that brings together my
passion for detail and my appreciation for distinction. | enjoy building brands with their own
personalities and turning ideas into creative experiences and content that leave a lasting
impression, add real value to brands, and contribute to business growth.
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Discover more about me, explore my CV
www.misbahart.net
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Riyadh, Saudi Arabia | Amman, Jordan

Brand Identity & Visual Systems and Guidelines.

Creative Strategy & Brand Positioning.
Arabic Copywriting & Slogan Development.
Creative Direction & Campaign Building.
Commercial & Product Photography.
Video Production & Supervision.

Social Media, Product & Packaging Design.
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Brand Strategy & Creative Leadership
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MS1 Motor (BRABUS)

M5l

| worked on the development, repositioning, and visual evolution of MS1 Motor,
strengthening its presence within the luxury automotive sector while enhancing
the overall customer experience across multiple touchpoints.

My role included developing and implementing the brand identity across the
company headquarters and official showroom, while working closely with BRABUS
to develop exclusive vehicle designs and specificationstailored to each client.

The work extended across brand strategy, visual identity, automotive design,
customer experience, showroom environment, content, and visual communication
— creating a cohesive brand presence that reflects the positioning of both MS1 and
BRABUS within the luxury automotive industry.
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The Mercedes-Benz 300 SL is one of the
most iconic cars in automotive histo-
ry, celebrated for its extraordinary leg-
acy and achievements, and renowned
for commanding record-breaking prices
among the world’s most valuable auto-
mobiles.

Inspired by this legacy, | developed the
concept and vehicle design for a unique,
limited-edition collaboration with BRA-
BUS, bringing together the heritage of
the 300 SL and the forward-looking de-
sign of the modern SL. The vision was to
unite timeless automotive history with
contemporary innovation in a distinctive
creation that celebrates both the past
and the future of Mercedes-Benz.
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Designing and customizing BRABUS vehicles for clients
in Saudi Arabia, including bespoke exterior and interior
specifications, as well as exclusive color combinations
tailored to each client’s preferences.

Mian Green Green-tinted expased-structure carbon
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Brand Strategy & Creative Leadership
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Over three years, | led the visual development and rebranding of Riyadh Food
Industries. evolving its visual presence to support the company’s growth and
expanding business portfolio.

The project included developing and implementing the brand identity across
the organization and its 400+ employees across Saudi Arabia, establishing
a consistent visual system for both internal and external communications
from corporate correspondence and stationery to events and various brand
touchpoints.

The work also extended to the development of more than 10 subsidiary brands,
including Zidny, Tara, and Riyadh Food, creating cohesive visual systems while
maintaining clarity and distinction across the broader brand portfolio.
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Color palette sophisticated shades
such as olive and deep green provide a wide
field for interior experiments. This palette looks
great when applied to the mid-century modern
style. Use furniture made of wood or
light-colored  plywood  |armchairs  with
geometric shapes, dressers with straight legs.
etc. will do), combining with colored accents in
the form of curtains and fumniture upholstery,
niches, and unusual wall painting,

erae
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COFFER
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Color palette Juicy and bright shades
from yellow to red-orange in an unexpected
combination with a color of wet asphalt. Dark
gray plus orange - both tones look
advantageous in this pair. The bold palette for
confident fashionistas: yellow scarf over a gray
jacket, orange skirt in ensemble with
bluish-gray top. Perfect solution for the design
of a site for the study of foreign languages or
resources for online communication.
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A complete visual identity evolution for Al Gharbi Spices, including the
redesign and reconstruction of the logo to ensure greater flexibility
across both physical and digital applications.

The project included redesigning more than 30 products, including
spice packaging and other product lines, with the goal of strengthening
the brand’s shelf presence and creating a more distinctive and
consistent visual experience.

The project also included comprehensive brand guidelines and
stationery, establishing a cohesive visual system across the brand’s
various touchpoints.
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Quara Finance faced a visual consistency challenge, with multiple logo
variations used across different platforms and an outdated primary
mark relying on gradients that compromised print quality and brand
consistency.

The identity was redefined while preserving the essence of the existing
brand, adopting a simplified and reduced visual approach where the
name Quara became the core of the logo system, supported by a
refined color palette, layouts, and complementary visual elements.

The result is a more modern, distinctive, and flexible identity,

designed for consistent application across platforms and brand
touchpoints.

Q QUARA | |94 Q

FINANCE
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Colour palette

Primary colours

Q Blue is the main colour of the QUARA identity
so it has the strongest presence on our brand.

QUARA White balances the other colours and
gives space to the elements.

Secondary colours

These colours provide flexibility when you need to
present a large variety of elements. They should
be used to accent the primary palette, never
dominate the piece.

Legibility
An exclusion zone around the logo has been

created to protect its integrity and make sure
the logo is easy to read.

The height of the “A” Or | in arabic of the logo
is taken as a guide to define the exclusion
zone.

Minimum Size

Minimum size refers to the smallest
dimensions allowed for the QUARA logo.

The minimum sizes for each configuration of
the logo are listed below.

Icons

Icons are essential graphic elements and are one
of the most recognised ements of the brand.
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CrankShaft is my personal automotive brand and content platform,
founded in 2016 following years of experience in automotive content
creation. Focused on rare and ultra-luxury vehicles, the platform de-
livers a distinctive blend of visual storytelling and in-depth technical
insights, bringing audiences closer to an automotive world that many
may never have the opportunity to own or experience firsthand. To-
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day, CrankShaft has grown into a community of 470,000+ followers
across multiple platforms.
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The challenge was to create a distinctive, premium visual identity for . o o ) . . ) o
one of Jordan's leading physiotherapy centers, attracting patients from gﬂp_ll J5l0 JJ-’I 2ol 40409 OPLON?-U"D'? 490 clu O LSM' J-od
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After years of relying on a conventional identity that lacked
distinction and visual consistency, Smile Rising Clinics underwent a
complete brand transformation, introducing a contemporary and
cohesive identity built on a clear visual system and a thoughtfully
.curated color palette

The vision extended beyond positioning the clinics as a dental care
provider. It was about building a brand that represents a more
holistic approach to care, one that goes beyond oral health to help
every patient leave with a brighter smile, greater confidence, and a
positive impact on their life.
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L ‘ The 'Architecture of Luxury’ on which #Fhantom sits has enabled our

engineers and craftspeople to deliver incomparable ride quality, acoustic
characteristics, passenger comfort and exterior and interior presence.
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Selected Commercial & Advertising Photography
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ENDLESS DRIVE V5. ENDLESS MEETING.
PASSION WINS.
The Al

Haw BMW 3 SERIES
i = BMW EfficientDynamics ~——
Wanigier Emisianen. Mate Fahrireude, =

MIS BAHat 34




Selected Commercial & Advertising Photography Jlealg Lol il ygodl Jloch (o wijlizo

FLORIAN
Riyadh

MIS BAHat 35




MIS BAHat




